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PCMC, Inc.

PCMC, PRODUCTIONS Network

Two Popular Tampa Bay Shows back to back!

The Number 1# TV Car & Hip Hop Shows in the South!

Hip Hop Whipz The Car TV Show

Hip Hop 411 TV

http://www.enterprise.com/car_rental/home.do;jsessionid=GsSbShqq3FqZJkQY1YqT3Nvx9Sr8bxPqH5BlxWRTrzYC4BT4MpTm!1804852423!604132408
http://www.crownhonda.com/
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Hip Hop Whipz TV/ Car Industry

¹ The goal of this show is to provide to 
Floridaôs viewing audience a complete 
make over on cars worked on by 
Florida area businesses.  

¹ By partnering with Rent a Car 
Companies, Car Dealerships, 
Insurance Company, Detail Shops, 
Radio Stations, Celebrities, and 
sponsors we have been able to 
generate an interest in the show.  
The exposure secured from this show 
will highlight the companies that 
participate in the project.  Product 
placement is our major focus with this 
television show. 

¹ This is the first time in Florida that a 
weekly TV show highlighted custom 
cars and how they are whipped into 
shape to over 200,000 TV viewers.

¹ 2006 ï2007 Nielsen Media 
Ratings average at 1.4 DMA
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Hip Hop 411 TV / Music Industry

¹ Hip Hop 411 TV has become the most recognized 
local TV show for the demographic of 18 ï34 in 
Florida history and can work for your market 
place as well.

¹ The goal of the program is to provide itôs viewers 
with a sense of information, ñthe 411ò if you 
will, on what it truly takes to become a top 
selling artist and to manage that success with 
clearly set goals and a plan of action to achieve 
them.  We spend time with the artist, going to 
High Schools and Universities in order to identify 
the best of these young ñstars - in - the -
makingò.  We firmly believe that ñgenius is 1% 
inspiration and 99% perspirationò so we 
encourage all aspiring artists to help us, to help 
you realize your greatest dreams.

¹ 2004 ï2006 Average Nielsen Media Ratings 
averaged at 1.5 DMA
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Hip Hop Whipz Show One (1)
¹ Host: Johnny Kash ïCan be seen at www.hiphopwhipz.com

Concept:  How the South Rides  - 13 Shows
¹ Johnny Kash talks over with the general used car manager about which 

car would be a good pick for this weeks show. (The car lot is one of our 
sponsors dealership.)  They look at a few cars and then pick one of them 
to be Whipped out.  The car goes through the Shows Whipped Process.

¹ Segment and history on the dealership giving the viewing audience a bio 
on the dealership and their companyôs and products they sell.

¹ Tips from Floridaôs Highway Patrol on safety issues.
¹ SEMA Car Shows & Hot Import Nights Car Shows
¹

Additions & Improvements:
-Paint, lavender with racing stripes
-New tires and rims
-Leather seats or high lights
-CD/DVD player
-Playstation 2
-A sound system
-A new grill
-Sunroof
-Lamborghini doors

Car has officially been Whipped.
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Hip Hop 411 TV Show  (2)

¹ Host: Shannon & Coco ïCan be seen at 
www.hiphop411tv.com
Concept:  Highlights Hip Hop Artists - 60 Shows

¹ The show introduces mainstream celebrities 
performing in major venues, while also interviewing 
them about their plans and future projects, 
euphemistically referred to as òThe 411.ò In just 
three (3) months Mr. Madison has produced the 
number one Hip Hop TV show in Floridaôs number one 
market with Neilson ratings at 1.5 ï2.7  In its fourth 
season the show (Hip Hop 411 TV) which aired on 
UPN 44 WTOG has an estimated 150,000 viewers per 
week in the Tampa Bay area, 100,000 viewers in 
Little Rock AK and markets the thirty minute 
television show in Orlando, FL with over 130,000 
viewers. 

¹ Our goal is to have Hip Hop 411 TV in 500 markets 
generating 5 million viewers per season.



Product Placement & Commercials

¹ Hip Hop Whipz produces six(6 ) car shows per 
year.  The  car shows are televised and 
advertised to bring in a strong audience.

¹ Hip Hop 411 TV National and Local artists will 
perform at venues while shooting and 
sponsors will have the opportunity for product 
placement.

¹ Booths will be available for our sponsors.

¹ Vendors booths (food, drinks, clothes) will 
also be available.

¹ Local Radio station will (95.7 the beat & Wild  
98.7) broadcast live from the event.

¹ The car shows will provide the communities 
with the necessary exposure to promote local 
cars, the TV Show and our Sponsors products 
and services.

¹ Since Hip Hop Whipz gives cars away this can 
be an opportunity for car industry sponsors 
for product placement.
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Johnny Kash & General Manager of 

Crown Honda Mike Cooley

Shannon & Mike Jones

http://www.crownhonda.com/
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Our Target Demographic Profile

¹ Female 41%
¹ Male 59%
¹ 18 -21 48%
¹ 18 -34 75%
¹ 18 -49 96%
¹ 21 -34 67%
¹ 35+ 25%
¹ Median 25
¹ Target Audience 18 -34
¹ Average HHI $67,000
¹ Access to Internet 87%
¹ Single 73%
¹ Married 29%

¹ Purchased an advertised product  67%
¹ Purchased a product online 77%
¹ Dined out in the past month 89%
¹ Purchased a brand of Alcohol 79%

¹ Business 56%

¹ Pleasure 78%

¹ College 47.5%

¹ Junior College or Vocational 52.2%

¹ Accessories 67.5%

¹ Automotives Products 91.4%

¹ Designer Products 77.5%

¹ Professional Services 76.5%

¹ Music 94.5%

WHAT THEY BUY

WHY THEY TRAVEL

EDUCATION

IN THE LAST 12 MONTHS THEY HAVE

http://www.hiphopwhipz.com/
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What is Discount Syndication?

¹ Syndication typically is defined as selling a 
television series directly to independent 
stations. Our intent is to sell our shows at a 
major discount (average cost per show is 
$65.00) directly to independent stations , 
thus syndicating our programs and giving 
the stations a larger profit margin for 
commercial accounts.

¹ This is a win ïwin for both our company 
and the TV stations.



Ratings You Can Depend On!

¹ Paramount Celebrity tested both shows by buying 
air time in four markets Tampa,(13) Orlando,(19) 
Little Rock (57) and Allen Town, PA (142) thus 
creating the single combined strong market share 
in the those four cities with over 500,000 TV 
households per airing.

¹ Within 3 two 4 weeks all markets showed high 
rating for late night.

¹ All four markets produced the same results (1.5 
ï2.5 market share)

¹ This was accomplished with no major advertising, 
just word of mouth and channel surfing.

¹ Our shows gave better rating for shows that 
aired right before ours and right after our airing 
because viewers were tuning in a few minutes 
earlier to watch our show.

Hip Hop 411 TV, LLC - 2005 -
www.hiphop411tv.com
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PLATINUM / 50 Markets +

¹ ñHip Hop Whipz/Hip Hop 411 
TV

¹ $500 per Show per Market 
License

¹ ($38.46 per show)

¹ Full Season 13 shows

¹ Exclusive Company ïand 
First Right of refusal for 
second year.

¹ Minimum Markets 50

Johnny Kash, Big Money Robb with Owner 

RNR Customs Wheels Larry Sutton
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GOLD / Minimum 10 Markets 

¹ ñHip Hop Whipz/Hip Hop 411 TV

¹ $750 per Show per Market 
License

¹ ($57.69 per show)

¹ Full Season 13 shows.

¹ Exclusive Company ïand First 
Right of refusal for second year.

¹ Minimum Markets 10


